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It ks a different world today
with whole new perspec
tives on many things about
our planct. In the world of
trading. business. and man
ufacturing. gone is the fixa.
tion with the bottomliine
when the only thing that
seemed to matter was the
black Ink on the balance
sheet. Climate change trig
gering global warming has
brought nbout o soa change
in the way we live, or must
1ive, and In the way we con
sume

Sustalnability ks not just a
fad, nor only an obligation
It has become a necessity
for overyone to chip in with
his bit for the future of the
sarth that has been denud
od of Its resources. It was
nmazing to lesrn how seri
ously this ‘green’ contribu
thon to soclety 1s belng
viewed now by sections of
industry in Indin,

Manufacturing tooth
brushes might seem a rou
tine task that is required w
keep evervday life going for
all the people, though It
means making millions of
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them daily to cope with the
required numbers. But how
much & toothbrush manu
facturer can contribute
bevond making the bristles
and the plastic holder in
myriad colours and shapes
and sizes Is what makes o
study of Rialto Enterprises,
a toothbrush manafacturer
bissed near the city so fasch
nating

The industry could have
prided tself on making two
million toothbrushes on a
working day and basked in
that Kind of success in
numbers while celobrating
its balance sheet figures,
But, In setting ity sights
much higher, the manufac
turer needed vision and the
people behind the venture
had that foresight. And sim
ply going green was just not
enough for them

There had 1o be standard
to alm st and the company
set that benchmark very
high in choosing to go for
the Green Co Hating
Svstem, an initiative by the
CIl, aimed at becoming a
catalyst for ‘Greening' the
Indian industry and facili
tating the country to beco-
me one of the global leaders

in 'Green Businesses’
Again, this s not just a
fad but & moral obligation
in the times we live in and
Green Co Rating was the
right cholce as It is the
first of its kind in the
World™ holistic framework
that evaluates companies
on thelr environmental per
formance and can help com
panies make thelr products,

services, operations, and
supply chain greener
Cil's Green Co “Platinum

rating Is the highest recog
nition for any company for
Its efforts towanrds efficient
utilisation of resources ke
energy, water, and raw
materals and In reducing
the impact of its products
on the environment
through Life Cycle
Assessment and product
stewnrdship.” rends a note
from them

To bring out the Impact of
what Rialto has achieved in
reaching for a high bench
mark s casier wid in the
‘greenness” of its statistics
A 4% reduction In unit
onergy consumption over
the last 3 years by introduc
Ing energy efficient equip
ment. A 4% reduction in

unit wator consumpt ion by
implementing low flow fix
tures, drip Irrigation, and
sprinkler systems, besides
recycling of water In-house
with an advanced water
roarment system

A 65 % of overall electric
iy requirements s from
the solar power plant, off
setting 53% of  direct
Greenhouse emissions
Online monitoring of ener
gy water consumption and
the underground water
table to ensure efficlent
utiisation of resources
makes Rialto a 1 55 cortd
fled water positive facility
which means recharging 5.5
times water to the ground
then annually withdrawn
through excellent RWH sys
tems and reuase of waste
water

The 5R principle - Refuse,
Reduce, Reuse, Repurpose,
Recycele has served the
company’s green initiative
woll. The “Zero Waste to
Landfill facility”™ with more
than 9% of the generated
waste in the fiascility going
to recycling offers evidonce
of the efficacy of groening
And this green Journey had
begun in 2016, recounts Its

CEQ.

The global supply chaln is
fNlled with Inefficiencles,
which also means there are
opportunities to greatly

uee waste. Symblosis is

One approach 10 A more ss
talnabie and Integrated
industrial  system At
Rialto, they took symblosts
serjously to take the green
tnitkative to go seross thesr
supply chaln oo and creat-
ed a network in which the
waste from one process is
used as a resource in anoth
or

“Going for the stringent
platinum rating was the
Key” explains Mr: Chander
Swamy, CEO, Rialto
Enterprises Pvt Lid “We
trested suppliers as an
extension of the plant and
handhbeld them through the
“Green Vendor
Development Program” fur
greening the entire su J'
chaln. All erttical suppliors
were mentored on how they
can improve thelr environ
mental performance.™

Rialto aiso has an impres
sive CSR record, helping
renovate waterbodies and
cleaning beaches not Just as
an annual, oneday photo

op exercise. For instance,
they have put In a full
fledged support system to
make the Tiruvanmiyur
Beach simply the cleanest
one In the city They have
been through the ‘green’
gamut of planting trees,
cleaning schools, beaches
and parks as well as digging
borewells to support water
supply in villages that they
sponsor, putting up hio-tol-
lots

Rialto has also set an
ambitious target of achiev
ing carbon neutrality by
2028 and Net Zevo Facllity
by 2040. And that savs
everything about the vision
of Chander and his man

agement  colleagues ke
Arunkumar  Jayaraman,
Prosident, Operations

They are proud of all the
Platinum awards they have
won so fiar, but most of all
of winning the “External
Business Partner
Excellence Award” from
Procter & Gamble (P&G)
oconsecutively 8 times (from
2011 o 2022). since the
award winner s chosen
from among 50,000 business
partners of PAG across the
globe.

reen not just a slogan for Rialto Enterprises
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